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SELLER’S GUIDE
Successful fundraising in 6 easy steps.

STEP 1
Get to know Pistol & BURNES and our products
* Find out more about us at pistolandburnes.com and
discover what makes us different.
e Look over the GUSTOMER ORDER FORM,
and get to know the names of our blends and the selling prices;

this will help you become comfortable in your sales presentation.
» We've filled in a sample CUSTOMER ORDER FORM (attached) so you can see how it’s done.

STEP 2
Write a PROSPECT LIST
* Friends, family, co-workers, neighbours, relatives and anyone else you can think of who drinks coffee,

tea or cocoa.

STEP 3

Hit the streets, the phone and the web

* A personal visit to prospective customers is always best, because you can review the CUSTOMER ORDER FORM
with them and show pictures of our products. You can also solicit orders by phone, or by email.

» Complete the CUSTOMER ORDER FORM together with your customer; it’s easy and straightforward. We’ve
completed a sample form for you, so you can see how it’s done. Please make sure you provide us with all

customer information, including an email address.

SALES BUILDER: leave an order form with customers who are undecided. Be sure your name and phone number

is on the form. And also make sure to follow up with them in a few days.



STEP 4

Submit your orders to your group organizer

» When you finish soliciting orders, return all money collected and a completed SELLER’S SUMMARY FORM to
your organizer.

» We've filled in a sample SELLER’S SUMMARY (attached) so you can see how it’s done.

* Hang on to your completed CUSTOMER ORDER FORMS.

STEP 5

Pick up your orders from your organizer, and deliver them to your customers

* When you pick up your order, sort it out by customer using your CUSTOMER ORDER FORMS.

* Include one CUSTOMER RE-ORDER FORM with each customer’s order. Be sure to print your group’s name on
the front and back; also print your name and phone number on each form.

* \When you deliver, explain to the customer that your group is trying to keep funds coming in over a long-term
period, and ask them to consider re-ordering from you.

* Return all of the original CUSTOMER ORDER FORMS to your organizer.

STEP 6

Revisit your customers, and ask for re-orders
¢ Phone, email or visit your customers a couple of weeks after delivering their order, to see if they’d like to order

again. “Asking for the re-order” is essential to the sustainability of your revenue stream!
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NAME OF ORGANIZATION FLJNDRA{SING So:!n‘lsj m"—g
PLEASE INDIGATE HOW MANY BAGS OF EACH GRIND YOU WANT
COFFEE (11b/454g bag) ¥ AGTRON ROAST (lower # = darker roast) Whole Bean| Fine Grind | Filter * Percolator | Espresso ‘ Price Total j
Spitfire L.ong Bottom’s 19 Deep dnd very, very dark 9\ I $14 $¢18
V\enn;D;)uiblzziﬁoasmd - 7?..477” Delmately dark wﬂh ;1 m;t?y srrrilglwiﬁimsh = e | 814 1
Dog and theTrnrrﬁbafVch e 7?.8 /\(‘ldSSIL ospresso with étfll(,k sweet creama Sk ‘ L %14 ‘
7\/|e><icarr71 /\;;ec Gold 33 ; Vol( anic blend {r;atblasts the cup; sweet and bold ik ] | Y $14
Puerto Columblan N 37 | Zesty and full thh a hint of éﬁ()u()ldté ohae = [ ‘ $14
Rockets 1rom R(]Sdf;ll; . 37 | Wakes you up & pgw;e};(;ahru the déy [ 1 3 | $14 ) ;
jWest Coast R()dsmd,,,,i, | "378 i Bdlanced for am, pm dnd fm, too - o N ) L ) : tT | 2k $14 : |
7BO|IVIaﬂ (,t;e;st;ut Brown 38 | Arich, spicy flavour is found in thm organic ; $14
7(1ualomaldnthiqihEnH§ b 39 (uoesrz;llicamplex Aoy - $14
Iho Toothless Dog 24 SW Decaf; gentle yet full of character l o w $15 ﬂ, .5”
IIISh Lleam Dm';t;r;,;ff;e W 38 ] Smooth as the cheek of an Irish lass $15
Fronch Vanila DessertCoffee | 38 | Tres French, 000 lavanila i
Hazel Nuttier Dessert Coﬁoe 38 Nuttin’s nuttier than hazel $15 |
onaAmléhl\'RnEN TEA o Quantiy | Price | Total |
Rld(k ea/()rdnqa P(;l;()(T(‘)»f_)rbaqs) : w“’Sogrr»l(;bth in the cup N I - $6.24 $ 6.351
Oranqv (2t )Eé;)ii 7 Peel 1he orange; serve h&or (,()Id BN - $67,2E) | =

Earl Grey (25 bags)
Green Tea (25 bags)

Fmest (‘eylon blend wﬂh berqamot oil

Usod for hedlth beneﬂts pd|(} qrdssy mlour dnd sweet frag:dnu*

$6.25

$6.25

s §12.50

Customer’s name: J’U\A‘/(

Customer’s email:* j Q&A‘fliﬂmigﬂﬁ

50\"“50 N Phone:

604-555- 121

I’\D{’W\ﬂ\i\ CO""

Grand Total: $

Vl'-’ngllsh Breakfast (25 bags) /\ full-bodied blond of Ceylons and Darjeelings

l un:l()n f?!; bagrs)r e Dellmously tart dnd fresh 7 = e $6.25 ‘ |
VGingerﬂ(?fr) bags) R ] Ginger known as a “wonder” root, has been used for medicinrarlwprurposieisi Rk O . 1 Nérﬁ.?b j

Jasﬁline (25 t;ags) : Srno(ﬁlq 793(0t|(a§(i tasty T ks o Ti $}i.?f) ‘

Chai (25 baqs) B e | Exotic blond ;)};a;;nw bl;g';(;tzaj{(i;lcos Gt N N W 4 ;' 7 @?b |
Rombbs Natural ()0 bags) e - High in nutrients, with antl-dXIdant properties IR R 7 : $6.25 ‘

Ro()lbos VdnTIIL; (;( k;dgs} e Deliciously vanilla - TR L : i i 7$6.?b }

R()olbos l emon l\/Ilnl (20 baqs) gt !\/!mty wnh Iomony ;e;t LN ‘ $6.25 |
COCOA CAMING ORGANIC CHOCOLATE Quantity | Price | Total
Hot (,homlate( 369 can) $8.50

Dark Hot (,h()(()late (3360 ran) S PR e : l $8.50 f 8.50
Organic Cocoa Powder (2249 can) 3 T S N : 7 $8.50 s

70:25

~ Seller’s name: -B; “ Cha mbu‘)’
Please make cheque payable to: Ea-ﬁL KQ."\"} Baf/ﬁwl b"t ”

*EVERY SO OFTEN, WE LIKE TO COMMUNICATE WITH GUSTOMERS BY EMAIL. THESE MESSAGES GOULD INCLUDE PROMOTIONAL OPPORTUNITIES OR SELECT FUNDRAISING ANNOUNGEMENTS. PROVIDING YOUR EMAIL ADDRESS INDI

Date: Fﬁb[ﬁ&*_gloﬂm _ Seller’s phone: éﬁ‘[’ Jod-lojo
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